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Lab Participants

Ashley White
Pronouns: He/Him/His

VP–Diversity, Equity, 

Inclusion

Big Lots

Ralph Smithers, Jr., 
CPCU, API, AIS
Pronouns: He/Him/His

AVP, Diversity Equity, 

Inclusion and Community 
Relations

Encova Insurance

Lourdes Negrón-
McDaniel, CDP, 

SHRM-SCP 
Director, Inclusion and Culture

Nationw ide Children’s Hospital

Devray Kirkland 
Pronouns: He/Him/His

Chief Diversity, Equity 

and Officer

Cardinal Health

Yvette Hunsicker
Vice President – Corporate 

Social Responsibility, Inclusion 

and Diversity 

American Honda Motor 
Company, Inc. 

Ayana Hinton
Associate Provost for 

Diversity, Equity and 

Inclusion

Director of Denison Forw ard
Associate Professor of 

Biology

Denison University 

Priscilla Hammonds
VP, Diversity, Inclusion and 

Community Relations

Grange Insurance

Janelle N. Coleman
Vice President, Community 

Engagement, Diversity, 

Inclusion, AEP

President, AEP Foundation

Karla Cupp
VP, Chief Human 

Resources Officer

M/I Homes, Inc. 

Donald Dennis
EVP – Chief Diversity Equity 

Inclusion and Culture Officer

The Huntington National Bank

Shayne Downton
Pronouns: He, His, Him

Director Diversity, Equity and 

Inclusion

Mount Carmel Health System

Margaret D. Finley, 
CPEC, CDP
Director, DEI Officer

Advanced Drainage Systems

Karen M. Fowler
Global Chief Diversity, 

Equity and Inclusion Officer

Hexion Inc. 



Open, smart, and business-oriented, with a 

shared vision to be the most 

prosperous region in the 

United States.
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Overview

• Our  objec t ive

• W hy we are doing th is  and ou r  f ocus

• Methodology/ Bes t  Prac t ices

• Ref erence mater ia ls  to ass is t  you  in  you r  goal  

set t ing jou rney
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DEI Lab Objectives

• Help compan ies  set  c lear,  

measurable,  r eal i s t i c  DEI  goals  

r e lated to Bl ack  and mi nor i ty t a len t

• Provide a f r amework  of  categor ies  in  

wh ich  compan ies  m igh t  cons ider  

set t ing goals ,  and data on  the 

Columbus  economy to help 

compan ies  set  the r igh t  goals
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Why

• Economic  benef i t  ( $10B)

• Demograph ic  changes

• Suppor ts  shared vis ion  to be the mos t  

prosperous  region  of  the Un i ted States
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Our Focus

• The lab par t i c ipan ts  def ine Black  and m inor i t y 

t a len t  as  f ol lows :

o Race:  Those that  iden t i f y as  B lack  or  Af r i can  

Amer ican  and people of  color

o For  pos i t ions  based in  the U.S.

• Need f or  dispropor t ionate ac t ion
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The White-Black Income and Wealth Gaps Continue 
to Widen

~ $136,000

Data from the United States Census Bureau’s American Community Survey 2019. Where dollar values are compared over multiple 
years, the values have been adjusted for inflation using the Bureau of Labor Statistics Consumer Price Index inflation calcul ator.
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The White-Black Income and Wealth Gaps Continue 
to Widen

Data from the United States Census Bureau’s American Community Survey 2019. Where dollar values are compared over multiple 
years, the values have been adjusted for inflation using the Bureau of Labor Statistics Consumer Price Index inflation calcul ator.
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Methodology/Best Practices

• Data/Goals

• Must  haves

• Matu r i t y Models
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Methodology and Goals

I npu ts

• Current company census

• Central Ohio/Ohio/National Census Data (both current and projected)

• Ohio colleges and universities

Outpu ts  (Goals )

• Retention

• Engagement

• Talent development and advancement

• Attracting new talent

• Community engagement
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Must Haves

✓ Accoun tabi l i t y

✓ F inanc ial  inves tmen t

✓ Organ izat ional  commi tmen t

✓ Bus iness  plan  that  suppor ts  economic  mobi l i t y

✓ Matu r i t y models /process



13

• CEO as  champion

• Middle manager  buy- in

• Governance

• Transparency

Accountability
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Financial Investment

• L ink ing ou tcomes to per f ormance goals

• DEI  resources  to dr ive ou tcomes, inc luding 

DEI exper t i se

• Ongoing f inanc ial  suppor t

• Train ing
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Leadership Commitment

• Success  requ i res  “ s tack ing of  hands”  w i th  al l  

hands  on  deck

• Middle managers /h i r ing managers  are in tegral

• Cont inuous  rein f or cemen t  (messaging,  

t r a in ing,  accoun tabi l i t y)

• Board of  D i rec tor s  suppor t
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Business Strategy That 
Supports Economic Mobility

Develop s t rategy that  cons iders

• Talent

• Culture

• Suppliers

• Board of Directors

• Community engagement

• Changing customer sensibilities and demographics
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Summary

• Our  objec t i ve

• W hy we are doing th is  and ou r  f ocus

• Methodology/ bes t  prac t i ces

• Ref erence mater ia ls  to ass is t  you  in  you r  

goal - set t ing jou rney
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Contact

Robbie Banks, CTA (she/her)

Program Director, Diversity, Equity and Inclusion

Columbus Partnership
rb@columbuspartnership.com

columbuspartnership.com 18


